
t h e  4 8  h f p
     x  s t u d e n t  s p o t l i g h t  T O
e l i s a  b a r c e l l o n a ,  c a m p a i g n e e

F i l m  s t u d e n t s :  o n e  o f  t h e  la r g e st  and most  over looked  c inem a tic  p ubl ics  of  our
s o c i e t y .  B r i m m in g  w i t h  i m a g i n a t i on,  fresh o ut lo o ks,  and near ly  empty  poc kets,
" h u s t l in g  a n d  ne t w o r k i n g "  d o e s n 't  a lways cut  i t .  That 's  m y  goal  h ere -  to  g ive  som e
t a le n t e d  y o u ng  f i lm m a k e r s  t h e ir  head start .

 
M y  s o c i a l  m e d i a  c a m p a i g n ,  ' t h e  4 8  Hour  Fi lm Pr oject  x  St udent  Spot l ig ht  TO ' ,  br ing s
t o g e t h e r  t w o  c in e m a t i c  p u b l i c s  t o  co l laborate fo r  an u lt imate outc ome.  T hrough
t h e  f o l lo w i n g  st a t e m e n t ,  I  w i l l  e xplain  the lay er s  of  m y campaign  and how the y work
t o g e t h e r  t o  a c hi e v e  t h i s  g o a l .

 
O n  i t s  o w n ,  t he  4 8 H F P  i s  f o c u s e d  on creativ ity  rather  than  perf e ction  -  th ey  sa y,
" s h o w  u s  w h a t  y o u  c a n  d o  i n  4 8 ho urs" .  The o rganizat ion is  wel l  kn own and
e s t a b l i s h e d  w o r l d w i d e ,  a n d  t h e  community  o f  sponsor s  and pa rt ic ipan ts  sp reads
o v e r  o n e  h u n d r e d  a n d  t h i r t y  c i t i es  each with  their  own t eam of  produc ers.

 
T a k i n g  t h e  n o v e l t y  o f  t h e  t r a d i t io nal  contest  -  cr eat ing a  f i lm in  just  48  hours  -  and
t w e a k i n g  i t  t o  f i t  t h e  s t u d e n t  ex per ience was a  match begging to  be made:
s t u d e n t s '  l i v es  r e v o lv e  a r o u n d  t imel ines .  W hether  i t 's  t hr ough due  date s or
c r a m m i n g ,  t h e y ' r e  s k i l l e d  i n  " t he  art  of  last  minute"  and this  ch a l leng e was m a d e for
t h e m .

 
" S o  h o w  d o  y o u  m a r k e t  t h i s  a s  s o m et hing they want  to  do,  inste a d  of  just  more
h o m e w o r k ? " .  V a l i d  p o i n t .  T h e  ke y  is  incentive.  The City  o f  Toron to is  ge nerously
h e lp in g  t o  c o n t r i b u t e  t o  t h e  c a sh po rt ion of  t he pr ize.  Since f i lm a nd media
p r o d u c t i o n  is  a  k e y  d r i v e r  f o r  T o r onto ' s  economy,  t hey ' re  happy to  invest  in  the
f u t u r e .  T h e  w inn i n g  f i lm  c r e w  w i l l  receive a  year 's  wort h o f  tuit ion  each ,  a  bran d
n e w  c a m e r a  w i t h  c o m p e t i t i v e  sp ecs fo r  the crew  t o  share,  and  taking af ter  the
t r a d i t io n a l  c o m p e t i t i o n ,  t h e i r  f i lm  w i l l  be  screened -  this  t ime  at  th e TIFF  Bel l
L i g h t b o x .

 
A f t e r  e s t a b l i s h i n g  t h e  f o u n d a t i o ns o f  the campaign,  I  want ed to  en sure the
m e c h a n ic s  a nd  e x e c u t i o n  o f  t h e  campaign wer e cat ered t o  stu d ents  as  wel l .

 
U n l i ke  t h e  t r a d i t i o n a l  4 8 H F P ,  s t u dents  must  pit ch their  shor t  f i lm idea in  a  sh ort
v i d e o  u p lo a d e d  t o  In s t a g r a m ,  usi n g the hashtag #t he48ssTO or
# t h e 4 8 s t u d e nt s p o t l i g h t T O .  T h e  hashtags are  complex eno ugh to  ensure 
 



t h e y  a r e n ' t  a t t a c h e d  t o  a n y  o t h e r  campaign o r  t rend,  but  s im ple  e nough  to  pre ven t
t y p o s  a n d  c o n f us i o n .  U s i n g  I n st agram  as a  p latfo rm to  accept  e ntr ie s  h a s more
t h a n  o n e  a d v a n t a g e .  F i r s t ly ,  i t  pr ior it iz es  accessibi l i ty  fo r  st ude nts  -  up loa d ing
w i t h  a  h a s h t a g  k e e p s  t h e  p r o c e ss  free of  r egist r at io n fees,  an d  I nsta g ra m  is
a v a i l a b le  f o r  f re e  o n  a n y  s m a r t p hone o r  co m puter .  Secondly,  i t  make s th e selec t ion
p r o c e s s  a  l o t  s im p le r  -  t h e  4 8 HF P team  can go  t hro ugh t he ha sh ta g s,  sort  by  date ,
t a k e  t h e i r  n o t e s ,  a n d  e v e n  l o o k  t h rough some comments t o  ge t  a  second opinion.
 
U s i n g  In s t a g r a m  a s  t h e  s o l e  p lat f orm fo r  entr ies  w as a  del iberate ch oic e.  W hi le
I n s t a gr a m  is  t i e d  w i t h  F a c e b o o k f o r  the #1  m o st  used socia l  m edia  ap p  among
c o l l e g e  a n d  u n i v e r s i t y  s t u d e n t s,  I nst agram's  hashtag engine a nd oth er  tools  m a ke
i t  t h e  b e s t  p la t fo r m  f o r  t h i s  c a mp aign.  The cont est  w i l l  be  adve rt ised with  detai ls
o n  t h e  4 8 HF P  w e b s i t e  a n d  o t h e r  p lat fo r m s as  w el l ,  but  ent r ies  wi l l  on ly  be reviewed
o n  I n s t a gr a m  -  t h i s  m a k e s  t h i n g s  easier  for  the st udents  and th e 48 H F P  te am so
t h a t  e v e r y t h in g i s  i n  o n e  p l a c e .  T he  Inst agram  posts  and sto r y  p osts  I 've  p revie wed
o n  t h e  b l o g  w i l l  b e  p o s t e d  d i r e c t ly  fr o m  t he 48HF P Inst agram p rof i le ,
@ 4 8 h o u r f i l m p r o j e c t .
 
A s  f a r  a s  a es t he t i c s  g o ,  I  h a d  t hr ee w o rds in  mind:  c lean,  br ig ht,  an d  e yec a tching.
B o t h  p o s t s  m e a n t  f o r  t h e  m a i n  f eed ar e  a  str ik ing co ral  shade  me a nt  to  catc h the
e y e  a s  y o u  s c ro l l ,  w i t h  c l e a n  a n d  m o der n black and white  t ext  that 's  easi ly  leg ible.
T h e  p o s t s  m e a n t  f o r  t h e  In s t a g r a m  st o ry  are  a  p la in  w hit e  m ea nt  to  l ig ht  up the
s c r e e n a n d s t a nd  o u t  w h e n  s k i p p i ng thro ugh o ther  st o r ies  tha t  are  of te n dark,
c o lo r f u l  a nd b u s y .  T h e  t e x t  o n  t h e st ory  posts  are  bo ld  and blac k to  m a ke sure  the
m e s sa g e  s t a nd s  o u t  a n d  i s  u n d e r stoo d quickly .  The gold  f lecks a cross a l l  th e posts
g i v e  a  n o t i o n o f  ' e l i t e n e s s '  a n d  e xclusiv ity  -  t he campaign in  i tse lf  is  a  g ra nd
o p p o r t u n i t y ,  a n d  t h e  t h e  p r i z e  i s  a  generous one.  I t  was impo rta nt  to  dist ing uish  a
d i f f e r e nc e i n  t h e  p o s t s  m e a n t  fo r  t he feed and t he sto r y  -  t he p osts  m e a nt  for  th e
f e e d  a r e  b u s ier  a n d  c o lo r f u l  t o  enco ur age users  to  spend t im e  on  th em,  whi le  the
s t o r y  p o s t s  a r e  s i m p le r  i n  o r d e r  t o  get  the message acro ss as  f a st  as  possib le,
c o n s i d e r i ng t h a t  s t o r i e s  a u t o m at ical ly  skip  aft er  a  co uple  seconds.  Th e p hrasin g
o n  a l l  t h e  po s t s  p r o m o t e  b o t h  a  sense of  urgency,  and the fee l in g th a t  th e user  is
c u r r e n t ly  m is s i n g  o u t  a n d  s h o u l d  want  to  j o in  in  this  co m m uni ty  an d  co nte st.  I t  wa s
a l s o  i m p o r t a n t  t o  m a k e  s u r e  t h at  t he phr asing wo uld  cat ch the a tten tion  of  the
d e s i r e d  d e m o gr a p h i c ;  f i l m  s t u d e n ts  ( i .e ,  reference t o  r eading we ek,  free  tuit ion) .
 
M y  g o a l  w i t h  t h i s  c a m p a i g n  w a s t o  captur e t he essence of  t he  48HF P  -  i ts  emph a sis
o n  c r e a t iv i t y ,  s p o n t a n e i t y ,  a n d  t aking r isks  -  and translate  t hat  in to  an  op portunity
t h a t  f i lm  s t u de n t s  w i l l  g e t  e x c i t ed abo ut .  The campaign enco urages the se  two
p u b l ic s  t o  i nte r a c t ,  a n d  m a k e s  w ay  for  young f i lmmakers  t o  grow their  ski l ls ,  the ir
c o n f id e n c e ,  a nd  m a k e  c o n n e c t io n s.  S o m etimes,  a l l  y ou need i s  a  l i t t le  nu d ge  in  the
r i g h t  d ir e c t i o n .


